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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group of
university students how convinced they were (a) that
sixty general-knowledge trivia-like assertions were (b)
either correct or incorrect. The students were requested
to assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were
reiterated each time; the other forty were novel. The
investigators then contrasted the ‘truth-ratings’ of the
reiterated versus non-reiterated assertions. (c) What they
discovered was startling. To put it differently, the more
frequently you hear an assertion, the (d) more validly it
seems. This became recognized (e) as the illusory truth
effect.

@ (a) @ (b)
® (o) @ (d
® (e)
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Irrespective of (A) (whether /that ) the assertion was

accurate or erroneous, confidence in the veracity of
the claim increased as a result of recurrence. In 1977,
psychologists Lynn Hasher and David Goldstein queried
a group of university students how convinced they were
that sixty general-knowledge trivia-like assertions were

either correct or incorrect. The students were requested

(B) (to assess / assessing ) the sixty assertions three times,

at two-week intervals. Significantly, only twenty of the

assertions were (C) (reiterated / reiterating ) each time;

the other forty were novel. The investigators then
contrasted the ‘truth-ratings’ of the reiterated versus non-

reiterated assertions.

(D whether - assessing - reiterating
@ that - to assess - reiterated

® whether - assessing - reiterated
@ whether - to assess - reiterated
® that - assessing - reiterating
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Irrespective of whether the assertion was accurate or
erroneous, confidence in the veracity of the claim (a)
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group of
university students how (b) convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were
reiterated each time; the other forty were (c) novel. The
investigators then contrasted the ‘truth-ratings’ of the
reiterated versus non-reiterated assertions. What they
discovered was (d) startling. To put it differently, the more

frequently you hear an assertion, the more (e) doubtful it

seems.
@ (a) @ (b)
® (o) @ (d)
® (e)
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Irrespective of whether the assertion was accurate

or erroneous, confidence in the veracity of the claim

increased as a result of (A) (recurrence / reduction )- In

1977, psychologists Lynn Hasher and David Goldstein
queried a group of university students how convinced
they were that sixty general-knowledge trivia-like
assertions were either correct or incorrect. Significantly,

only twenty of the assertions were reiterated each

time; the other forty were (B) (novel /familiar ). The

investigators then contrasted the ‘truth-ratings’ of the
reiterated versus non-reiterated assertions. What they

discovered was startling. In other words, the more (C)

(frequently /rarely ) you hear an assertion, the more

‘valid’ it seems.

@ recurrence - familiar - frequently
® reduction - novel - rarely

® recurrence - novel - rarely

@ reduction - familiar - frequently
® recurrence - novel - frequently
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a function of . In 1977,
psychologists Lynn Hasher and David Goldstein queried
a group of university students how convinced they were
that sixty general-knowledge trivia-like assertions were
either correct or incorrect. The students were requested
to assess the sixty assertions three times, at two-week
intervals. Crucially, only twenty of the assertions were
reiterated each time; the other forty were novel. The
investigators then contrasted the ‘truth-ratings’ of the
repeated versus non-repeated statements. What they
discovered was startling. In other words, the more often

you hear an assertion, the more ‘valid’ it seems.

O simple repetition
@ objective evidence
® source credibility
@ emotional intensity
® logical consistency

Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the
claim increased as a result of recurrence. In 1977,
psychologists Lynn Hasher and David Goldstein queried
a group of university students how convinced they
were that sixty general-knowledge trivia-like assertions
were either correct or incorrect. The students were
requested to assess the sixty assertions three times,
at two-week intervals. Significantly, only twenty of
the assertions were reiterated each time; the other
forty were novel. The investigators then contrasted the
‘truth-ratings’ of the reiterated versus non-reiterated
assertions. What they discovered was startling. In other

words,

This became recognized as the illusory truth effect.

O people tend to forget trivia-like facts very quickly

@ new information is more believable than old one

® accuracy of a statement is unrelated to its frequency

@ familiarity through repetition enhances perceived
truth

® the truth of a claim depends on the speaker's status
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim

increased as a result of recurrence.

(A) The investigators then contrasted the ‘truth-ratings’
of the reiterated versus non-reiterated assertions.
What they discovered was startling. To put it
differently, the more frequently you hear an
assertion, the more ‘valid’ it seems.

(B) In 1977, psychologists Lynn Hasher and David
Goldstein queried a group of university students
how convinced they were that sixty general-
knowledge trivia-like assertions were either correct
or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals.

(C) Significantly, only twenty of the assertions were
reiterated each time; the remaining forty were
novel. This set the stage for a comparison of how

repetition affects belief.

@ ©)-®B)-A) @ (B)-(4)-(©)
® (©)-()-(®B) @ (4)-(©)-(B)
® (B)-(0)- (&)

A
[Signiﬁcanﬂy, only twenty of the assertions were

reiterated each time; the remaining forty were novel.

Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. ( @ ) In 1977,
psychologists Lynn Hasher and David Goldstein queried
a group of university students how convinced they were
that sixty general-knowledge trivia-like assertions were
either correct or incorrect. ( @ ) The students were
requested to assess the sixty assertions three times,
at two-week intervals. ( ® ) The investigators then
contrasted the ‘truth-ratings’ of the reiterated versus non-
reiterated assertions. ( @ ) What they discovered was
startling. ( ® ) To put it differently, the more frequently

you hear an assertion, the more ‘valid’ it seems.

@ ®
® ®
®
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week

intervals. Significantly, only twenty of the assertions were

reiterated each time; the remaining forty were novel.

The investigators then contrasted the ‘truth-ratings’ of
the reiterated versus non-reiterated assertions. What they
discovered was startling. To put it differently, the more

frequently you hear an assertion, the more ‘valid’ it

seems. This became recognized as the illusory truth effect.

O The illusory truth effect occurs regardless of
whether the initial statement is actually true.

@ Students were more likely to believe novel
statements than those they had heard multiple
times.

® Repetition of a claim can lead to an increase in
people's belief in its truthfulness.

@ The study involved comparing ratings between
statements that were repeated and those that were
not.

® Inthe 1977 study, students evaluated sixty trivia-like
statements over several sessions.

FH/M=/QAl - 2424
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were
reiterated each time; the remaining forty were novel.
The investigators then contrasted the ‘truth-ratings’ of
the reiterated versus non-reiterated assertions. What they
discovered was startling. To put it differently, the more
frequently you hear an assertion, the more ‘valid’ it

seems. This became recognized as the illusory truth effect.

(O The importance of verifying trivia-like statements
in daily life

® Factors influencing the long-term memory of
university students

® The psychological process of distinguishing truth
from falsehood

@ Effective methods for students to evaluate general-
knowledge claims

® The illusory truth effect: how repetition enhances
perceived veracity
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. @ In 1977,
psychologists Lynn Hasher and David Goldstein queried
a group of university students how convinced they
were that sixty general-knowledge trivia-like assertions
were either correct or incorrect. 2 The students were
requested to assess the sixty assertions three times, at
two-week intervals. @) Indeed, university students often
struggle with financial management due to their limited
income and high living expenses. @ Significantly, only
twenty of the assertions were reiterated each time; the
remaining forty were novel. ® The investigators then
contrasted the ‘truth-ratings’ of the reiterated versus non-
reiterated assertions and found that repetition increased
belief.

)
®
®

®
®
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were
reiterated each time; the remaining forty were novel.
The investigators then contrasted the ‘truth-ratings’ of
the reiterated versus non-reiterated assertions. What they
discovered was startling. To put it differently, the more
frequently you hear an assertion, the more ‘valid’ it

seems. This became recognized as the illusory truth effect.

According to the study, the (A)
of a statement can lead individuals to perceive it

as more (B) regardless of its

actual accuracy.

O complexity - subjective
@ brevity - logical

® novelty - confusing

@ repetition - credible

(® variety - questionable
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week

intervals. Significantly, only twenty of the assertions were

reiterated each time; the remaining forty were novel.

The investigators then contrasted the ‘truth-ratings’ of
the reiterated versus non-reiterated assertions. What they
discovered was startling. To put it differently, the more

frequently you hear an assertion, the more ‘valid’ it

seems. This became recognized as the illusory truth effect.

7|
L=

@ The truth of a statement is the primary factor that
increases its truth-rating.

® The 1977 experiment involved university students
assessing sixty trivia-like claims.

(© Participants evaluated the same sixty statements
in every session of the study.

@ Only one-third of the statements were repeated
throughout the sessions.

© The 'illusory truth effect' refers to the tendency to
believe repeated information.

@ The time interval between the evaluations in the
study was two weeks.

Students were asked to provide evidence for why
they believed a statement was true.

O b e ® ©,®
® @0, ® @0,®
® @b
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group of
university students how convinced they were @ that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students ® were requested
to assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions ©
were reiterated each time; the remaining forty were
novel. The investigators then contrasted the ‘truth-
ratings’ of the reiterated versus non-reiterated assertions.
@ Which they discovered was startling. To put it
differently, the more frequently you hear an assertion, the

more ‘valid’ it (® seems. This became @ recognizing as

the illusory truth effect.

O ®0oe ®@,6,®
® @ ® ® @0,
® @ ®
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Irrespective of whether the assertion was accurate
or @ erroneous, confidence in the veracity of the
claim ® diminished as a result of recurrence. In 1977,
psychologists Lynn Hasher and David Goldstein queried a
group of university students how (© convinced they were
that sixty general-knowledge trivia-like assertions were
either correct or incorrect. Significantly, only twenty
of the assertions were reiterated each time; the other
forty were @ novel. The investigators then contrasted
the ‘truth-ratings’ of the reiterated versus non-reiterated
assertions. What they discovered was (© startling. To put
it differently, the more frequently you hear an assertion,

the more (f) doubtful it seems.

0 @06 ®®0,6,®
® @ ® ®@06,0
® @b, 0©
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions was
reiterated each time; the remaining forty were novel.
The investigators then contrasted the ‘truth-ratings’ of
the reiterated versus non-reiterated assertions. What they
discovered were startling. To put it differently, the more

frequently you hear an assertion, the more ‘valid’ it seems.
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the (1)~ of the
claim increased as a result of (2. In 1977,
psychologists Lynn Hasher and David Goldstein queried
a group of university students how convinced they were
that sixty general-knowledge trivia-like assertions were
either correct or incorrect. The students were requested
to assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were

reiterated each time; the other forty were novel.

T 9A - N
OS2 S2US [ZAH]0f| WA FESIA L
40| ojH FHE O XIF SS+8, JA2 H EE
oA S2ICt
[X?#] the + HDZ 122 AI2E A
[=2] assertion, valid, seem TH0{S B5 A8 2
[Z74] 1240] O|LH2 =pAIH 2
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Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were
reiterated each time; the other forty were novel. The
investigators then contrasted the ‘truth-ratings’ of the
reiterated versus non-reiterated assertions. What they
discovered was startling. To put it differently, the more

frequently you hear an assertion, the more ‘valid’ it

seems. This became recognized as the illusory truth effect.

(repetition ) (perceived ) ( truth )(increase )

(belief ) (claim )

CHS 29 i8S st 2Mo= Q9fstuA} SiCt. Yzt S0{Z
A2 HOE SOIA R0t A2, (01 #&} I1S)

Irrespective of whether the assertion was accurate
or erroneous, confidence in the veracity of the claim
increased as a result of recurrence. In 1977, psychologists
Lynn Hasher and David Goldstein queried a group
of university students how convinced they were that
sixty general-knowledge trivia-like assertions were either
correct or incorrect. The students were requested to
assess the sixty assertions three times, at two-week
intervals. Significantly, only twenty of the assertions were
reiterated each time; the other forty were novel. The
investigators then contrasted the ‘truth-ratings’ of the
reiterated versus non-reiterated assertions. What they
discovered was startling. To put it differently, the more
frequently you hear an assertion, the more ‘valid’ it

seems. This became recognized as the illusory truth effect.

The illusory truth effect shows that (1)
an assertion makes it appear more (2) to

people.
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[ Heh @ (d) more validly — more valid j

[(AE i)

SiA: ohA] el FAlo] old S f AF 245, 142
g "ot 9ot (d)7F Z3E 2L 'the + H|2H, the
+ H| 2 F' FEo|t}t seemsE 284 I2 BAIZ HolE HQag
stE & HAQI validlyZ} oty F-8AF] valid9] H]| & more
valid7} &tof gt} (a)= PAFE H<EAL that, (b)+ either A or
B HE 11X, (0t AIAE Egst FANYAF what, (e)= '~
2A'g= 9|9 AAARE BT oAt HHsit)

[0]Z2A Zt}H the + ¥]2F, the + ¥]2F TEL FHZ IS H
 £42 =& B 4} it seems more valid(ZA32 ¢ &
23 BQlth). seem 2 «~3f] Ho|that= AAFAME} Holl &
AR Hoj7h 2th — BAb validly & Hoj7 2 4 @itk (a) that
2 convinced F oA 419 W8-S o1 FEAHF 7T g
A), (b) either correct or incorrect += either A or B ¥4,
(c) What they discovered + discovered 2] &-2]o]7} w4
AR FH9] F0], (e) be recognized as(~Z EHA|thH A
A|Ab as & B gt}

J8-02 oy 88 (@58) @)

Het: @ (A) whether (B) to assess (C)
reiterated

SA: 1 Z&o] AMARIAl AARIA A Ad3tglo], 1 9] %14
Jof thet 932 vHE9] AR 53t (A) AAAL of 9 3
o] do|HA '~Q1A] opd A 2h= EFAIR YE-& UEEE H
£ A} whether7 21 235}t}. (B) requests= 5212 Ho|Z tofA
AHE FskE SAoIH, 5 Hi(be requested) FOIAE toFA
A7 gt (C) assertions®t reiterate(RH&E-5tth o] #A7} =
5o|n g FAEA} reiterated”t HA s}t

[ Eo]] that & AL EW «F7Fo] FErh= Aol FHglop 7t
5o} Z2o] oJA3}31, accurate or erroneous N E & F IS
I2E Y82 «~Q1A obdX]» whether 7} ¥H=t}. AR AHof)
Floll= that do] & & Qith= A& 7|54} assessing & 1L
24 request + 53 0] + toRGAH~A --F=F 23t}
459 be requested to 7} 7|XIt}. reiterating & IE2H «F
7ol (A7) SHEFth 7 H=d|, 842 == ti4fo]
2} were reiterated.

38-03 ozl Mz () (24

—

[ et ® (e) doubtful — valid

(8 ]
s4: Thl o), BAlol ol RS B A% BL4E, 1
5 BhgsbAl(valid) Stk o] 2wl 2149 A
WS welth H7b4 214 a e dgsha ik, whetd A
#5252 o 28 A doubtful)’ SHTH: AL 29| =7
S

[ZA 41 A 4 confidence in the veracity of the claim
increased as a result of recurrence(¥r%-2] Az}& A Ao|zt
= 2o AHHS} upA 2 This became recognized as the
illusory truth effect(#Z3 AA 83} — AF EEFF«H 1
=35> Beltt: go|tt. doubtful(QAAH )L Ayttt
(a) increased(Z7F34th), (b) convinced@HAlsl= — Aujut &
Alot=A] A, (o) novel MZ22 — §HEE R 52 4070), (d)
startling(E2h& — 237} o ¥hHS B5F g

38-04 o013 M= (@ag) @2a)

[ HE: ® (A) recurrence (B) novel (C) frequently ]

[ME SiAd]

4 2 F79 AL gt U2 HHE(recurrence)?)
A7 F7HT () 29 A FAQD HE'S sk
recurrence’t F&sitt. (B) §H5-5+= 2070 219 Yz 4074
+ M2 ZolojoF SRR novelo] HHE3h (C) o "AF
(frequently)’ E245 o AMIAYE S+ Zo] A9 4E

ol}.

[2% Z0]] reduction(@4)S 1EW «g4o Axg Wgo]
AZ b7t =o] Ad HEEHER 2070 vs 2L 407 v]m)zt
97| gF=th. familiar(Q&3HE 12WH A 4074 E 53
th7} Hof e A vs WHEFA] 912 Z>ol2he Bl AHA7}
U rarely(EEANE 12H «EEA 5245 ¢ B35
Holth7} g0} 274 A 7o} Hidiot.
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[ XM @ simple repetition ]
[AE oAl
A4 1 240 AL e WL Thedt v B4

L=0)

Z713ct, 2R A 'reiterated’, 'more often you hear' &
B B9l Aol tigh wetko] SAQ §-F7F opd 'wHE 31
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[ZA 4] Crucially, only twenty of the assertions were
reiterated each time; the other forty were novel. — A3
o] HiE 272 «HiEolLf olif» shifitolth ZE the more
often you hear an assertion, the more 'valid' it seems &
«HFE»S 910 7 Erf HIZE U Irrespective of whether the
assertion was accurate or erroneous(J&3H*| EFH =X}t
AEYoNE «U-8-2] 2197t ofEh ¥HEo] ARIYE xRt
[2F E0]] logical consistency(3=2]% L#A), objective
evidence(@#& 7)), source credibility(E3]9] A1FA),
emotional intensity(ZFA 9 ZAx)= AFoA HFEA] L2 9
Qlojt}. §5] «AT|A FA»E «J g3} FadstAbE= A 44
I} g},

HME: @ familiarity through repetition

enhances perceived truth

[RE A1)

A A e, MBS B A4Fo] AAE AUHS F
Mz SO A A4 w3k el 4o 4 ANE $UT 1

¥rgo] g2 v AHAT LAAA BEGE @7} 71 48

o @2 £} o], §, 0L AFHA Y%, O 29

)

[ZA] HIZF In other words(thA] Ha)&E 4o A9 A=
St 407 A Wol= AElolal, vtE FH o This became
recognized as the illusory truth effect(e]Z o] «z+zr2]» A A
a9 EFhH7E 2t BHE - &3 — AAAH AR
[eF Eo]]l ] FEIL A FRH v DZ ghslrh= ZAFket 4
sttt <ol AFE Y] A 9o whet 4] dEf iy, «Fst A
A2 S ARlch= Aol bF A &2 Ygo|tt. «x&9] F
AL HlEe RSt AME A = QAT Aol Mo & A
E7F «A5»G vREThHE ohA] w3k 27go] ofu ).

38-07 &M ug eiais)
("0 @)-0)-® )

(g A
34 (B) 19774 AleJehA5o] etSolA 6079 el o
o Foht SHAIsHeA] BT, Al BAES 839 (O F
RIAE, 1% 20719 HEE T 407 A2E Aol Ak (4)
ATAEE g Az A ghe A A4 SFL HaH
1, A% 5248 o G SUt Bete due way
ok, A9 AAB) - B FA©) -> 2 L FEWY =4
&A7 A,

[eF Zo]] (AE (OXr} ol =9 reiterated versus non-
reiterated(H=-2 A7 WHRHA] ¢F2 Z)E vl o= Tol
2 1 9lo] YR LA»E oby wET} (O)F (B)Hrh ¥l ¥
¥ the assertions(I FAE)7 714 «607] 9] F3»o| o}d] =
FotA =t Ad 271(B) — 23 AA(C) — ¥t Z23HA)
e A9 29 £48 ted,

[ off&]

A FAsHAE, 23 20719 F&qto] ¥ FHEE L vy
7] 4071 MZZ Aot Fold B2 A AR =AW
E5E B S A¥sta . @ B304 g48E0] 607
9] &S H7HtH=E 8ol U2 H, I 607171 oEA +4=
A=A 070 ¥HE, 4070 Al4h) Agske Aol AAAHH E3H
@4 ¥ 9 'reiterated versus non-reiterated' 2= E& 0| F0]

A 249 W< 7He71 B2 O A7 718 A -dsi

[F] @ 7R = 60715 25 HA LR Al ¥ F7H3ith= 4
o], @ F= HHEE A WHEE ] 42 A9 F4E v n
th BAdo|c} v|wslae]d HA «Folo] HHE g7 Fojo] &2
FEAE L Ao m2 Foj2 BFL @ A2k, @ Aeof
dod A ¥ H75thi wo| 1449 7] Ao «ufj drEsich 7}
94 each time(dj¥)o] 7}2]Z «oid] Wo] Hrp»7} Qi

J8-09 g Lxi/8Yx| 24)

HY: @ Students were more likely to believe
novel statements than those they had heard
multiple times.

[ oiad]

A @ FAEL oy W 52 A&sHT A2 W&E H
U= Aol Adth E7o] =W vrEH Z&(reiterated
assertions)°| BHEE|X] oF-2 AW} o AMAYH SHcha o
o2 Q2L A&S o Yot @+ W3 Hutolct.

[eg Zo]] #4& wrEstd AAolgt: ¥o] AT —
increased as a result of recurrence 2} %]. A E0] 60719
5t AeS o7 & H7FAth — assess the sixty assertions
three times ¢} ¥X]. §tE-H A3} ofd A9 A& vlw ) —
contrasted the truth-ratings of the reiterated versus non-
reiterated assertions &} € X]. F&o] AAZ x| e} FH3
o] dojyir}t — Irrespective of whether the assertion was
accurate or erroneous & 9%, 2 &S © Wrhyt

Azpe} whojct,

[
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FA)
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HMeh: ® The illusory truth effect: how
repetition enhances perceived veracity

[HE o]

SiA: 22 QA a3 gHEo] of g A A | WA S 7kt
€% o] 22 o] A& 9] WA i a2 =tk &
7 A a3+ 5 197799 A B9 A5t e HR B

7 #A= AR Adsi.

N

(08 Fol] A3t A4S YOI A5ohe Ao a4 — 2L
A5 ASHA ghch TehgY 7] 7ol gare ik a9l

RITR
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— 719Jo] ohje} <@g Hrk. At A3l FEskE A B
4 — 22 98] L7t whE o] «pEakA] £ech Zol
1:]-. o]-/l’HE_o] }\J-A] z;g.__ 3%]7]-0}__ _Q__,_]_ZJ B]-lﬂ — H]-lgi —'—10]
ohUch AlY —~ A3t — o B(AZA A4 Ao Trhe 72
2} it o] AAH Y =77 Sth7t AT

[REH51Ad]

A4 @ AR, fEASS AE U7 £ 4G o]
%% A4 Belo] oleleg ALtk AA 2L v WAX
e Weo] X JREZA A4 Gahof hs) At 9

Lo, el Ay el B4
Soly Baolc

AE AFE ®

@€ FANA A8

Bl 02 Y 470, @ Bt 2R, Ok W8 23, 6k ¥
29 d51 27 4204 94 3 4 umm @ ey
2 5¢Jo] A3 A7} ot £
oplet Ag s} JBget. 4F
83 2 glo] HolA wE &

% 7}47} et ol 4 o
Aole}.

3B-12 ez a4y @24)

[ Heh @ repetition — credible ]

IR

A Ao 2w, &9 BHE(repetition)2 AA| &4
I+ FAGo] AQlel IAE ] AT Wik(credible) A2
QAISHA WHE 4 9tk ER9] 'recurrence’, 'reiterated' =
repetition® 2, 'valid'E credibleZ HjFZFHo]H=E 4= 9o

22 @7 Aol

[ZA 31 (A) as a result of recurrence, reiterated — 3t
E = repetition. (B) the more 'valid' it seems, confidence
in the veracity of the claim increased — ¢ «¥-& whs}
A» = credible. regardless of its actual accuracy & & T
A Irrespective of whether the assertion was accurate
or erroneous & &4l Toltt. [2F E°]] complexity(F3
AD)-novelty(M2-2): brevity(ZF2 - variety(th¥A) = Ago]
HPF’- ZAMEIE)o] oftt, E3| novelty & HHEEX] FL «Af»
A& Zolgt gt

d8-13 87) =g (za)

—

[ HE:®0, ©, @7t ¥X|stX| 45

(g oA

A @ A& % g o R} AFtglo] ¥hEo] A 53& &2l

oy gouz &9 © 6070 F 2070 vHEE I 4071 Wi

N2 740191£EE &3 O ® 0] TAE AASfoF A=

Hiilu 2R glon 4. ®, @607 F 2071 1/39), ©,
25 Y83 g OLPD}.

—_

[ZA] ® a group of university students ... sixty general-
knowledge trivia-like assertions — ¥A]. @ 607§ % 207}
= 3829 1 — ¥%]. ® the more frequently you hear an
assertion, the more 'valid' it seems ... the illusory truth
effect — €A, @ at two-week intervals — €%]. @ «H&9]
F-AAo] A+E &9 FH 292 Irrespective of whether
the assertion was accurate or erroneous 2} Bt © «ufjxd
2 607>+ the other forty were novel I 4], ® «@ &= o]

29 2742 deta Prbi 2o 9 golt.

38-14 oy =&y )

(300 o7ty 5 )

[ME aiAd]

3]4: @ Which — What: discovered?] &20]7} ¢l OHA
A £39 Fo| 9 ot BAE S o] Eofof stRR A
AFS Z9sE #AI YA Whato] B 381t ® recognizing —
recognized: 'ZZtA JA BIAEA XA HAT = +59
Oujo|B 2 I}ARA} recognized7} AAs} @ YArd "4
AL ®, ©= $5H, @1 Fol(inehe] £U7 2% a2},

[C1€A FH @ ___ they discovered was startling —
discovered 9] FZo|7} whA 911, o] B AA7} £49] Fo]
o} A3PAL glo] «~&F ArE E'}Et 2 What. Which & &
o] BAHAFANZ} 9lofof gttt ® This became recognized
as ~ — o] @42 «E dHAA > "ol F
recognized. recognizing < «FA71E ot A HAth7T H
tt. @ that(@419] L), ® were requested( @34, ©
were reiterated(8HEE 9}, © it seems(&5 F0] it)= Hr},

38-15 ol@ =gy ()

(3206 0.0, c7 24 sy )

[(HE ofa]

4 @ erroneous(EEH), © convinced@AloH:), @
novel 2%), @ startling(&et)2 EdA st ®
diminished(Z4A3thH — increased(E7I3h): ¥HE-9] Ay&
We-o =715 oF gttt @ doubtful(JAHAHL) — valid(EFg
) AF ES4E o AMIAY AR s g A Fs) )

A 41 ©@ 2 JA7 <«iEsid 9go] AZtholmzg
diminished(Z1th+ ¥t — increased 9oF 3ttt @ the
more frequently you hear an assertion th20&= «t] €
o B]lth 7} ofof 22bE «FA» &3471 Fth — doubtful(9)
A2HL)L ¥, @ erroneous(FHFE — accurate &+ &), ©
convinced(@EA15HE), @ novel M 22 — HHE-E] 2] 9+-2 407)),
® startling(E#h2)2 550 2t} o] —Ev-f% «HAg 2 1
2= BAEE Ho Rt
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Qe 1, was — were
2. were — was

(&g oAl

siA: 20719 A&S0] WHRE Ac|Bng B4 £AA7F s}
o, AN YA whato] o] Fo] Fod di= &4 FAE A
&3t

[ZA] @ only twenty of the assertions was reiterated —
were: «A of B»°|A] BAl= B(the assertions, E4)9 &5
2t} — twenty of the assertions = 20719] FAE. @ What
they discovered were startling — was: What 0] o]71& 3
Apdo] Fojo|H sl « |- 8» 02 Bl T FALE &1t HIE
7 Bof startling &= «71 T s2Hrh+ & 7 AHde
g},

38-17 22 Wzt &AM (\z3)

[ DHEOL: (1) veracity (2) recurrence ]

[Hg ofiA]
A 2 FY FAA-G(Geracity)ol o W2 HHE
(recurrence)®] 22 719t BEO| 3] WA EFo|A Fd

o Z}0 A
2 33 ¢+ 9k

[ZA 4] A 4% confidence in the veracity of the claim
increased as a result of recurrence oA 1 & Zr=t}, (1)
W9 i = F49 «AAA» veracity. (2) 30| AX &
Ql = «§H8» recurrence. (2)= ¥ £4E only twenty of the
assertions were reiterated each time 7} o] F= Ag %
Zol7| & st} EA7L «2EEofA] ol 2] Qy0]lEE EF thoj
IYZ &t

38-18 =A 9= (vz)

DHEOK The more frequently you hear an
assertion, the more valid it seems.

PSIERGIES)

A "the + Bl X F(FEA/FAD + F0] + A L& A&t
o v]g A S Yebdth seem F-EAF ROl E FH 2 E more
valid7} RA&3s}t},

[-Z £09]] The more frequently(the + 8|2 & ¥A}) you hear
an assertion(3°]+%Ab), the more valid(the + ¥]|Z & ¥&
AP it seems(FOl+5AD. & A9 frequently & hear & 1]
£ sapet 2 v nF, H 29 valid & seems 9] Hojgt &
AL vl mFolch, BTk 126o] 2 27 st}

(M2 Al

g0l 0 =& O AMF 2255, 142 U EtgotH St

38-19 =H 9= (M2y)

DHEOk: Repetition increases the perceived
truth and belief in a claim.

EEE )
4 WL 2ogo] et Q| AT Wee FAAL.
o7 Gol5g Beste] 29 4 F4a 4
Q1A A5 e e B0} B,

[0]€A] £t} 30| Repetition + FA} increases + £4 ] the
perceived truth and belief in a claim(F&of t3gt «=7A43|
> A4} 9-2). perceived R 27t «AA HAlo] ohyzt
124 LAXE Arolet= Zzho] = A}

Avi

J48-20 9% M28 (M=F)

[ ek (1) reiterating (2) valid j

[(HE oia]

(1) R1ZF F ol 20} an assertion ©] Y1 £ F0] Aol
2 ZYAF g sttt BE9 reiterated & 5 YA} reiterating
o 2 vhgth. YA} repetition & Foll H2olE viE whE £ ¢l
o] ¢F "t} (2) appear & Ho] AE]o|E &2 LA} valid.

a4 224 214 LIk oW 342 WHE Sk Aol ARkS ol
A § g RolA wECH: AL o] Ef.

[27 41 (1) only twenty of the assertions were reiterated
each time — 54} reiterate & 0] A8 5 YA} reiterating 2
2 vhEth (2) the more 'valid' it seems — valid. 247} «Z9]
A Ztol ZA| Q (o] y W3} 7Fs ol B R 2o 9= B reiterate
o] FHivt AF L& 3ttt repeating & 2 ZA|T o] 2 ¢}
= %ol FFolA o
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