2X|F0| 112 RO|TTAL Had 261410822

Social and ecological accountability has become an
(a) increasingly significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are (b) being called upon to
contemplate the wider influence of their output. This
involves (c) addressing subjects like climate shifts, social
equity, and ethical consumption in their material. Digital
producers possess a medium that can (d) influencing
their viewers' perspectives and actions, and they have
an obligation to utilize that medium for beneficial
transformation. For instance, advocating for ecologically
viable goods or backing movements (e) linked to fairness
and justice can help increase awareness and foster

significant societal impact.

@ (a) @ (b)
® (o) @ (d)
® (e)
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Social and ecological accountability (A)

become a progressively significant moral factor
for digital producers. Digital producers possess a
medium (B) can affect their viewers'
perspectives and actions, and they have an obligation
to utilize that medium for beneficial transformation.

Moral digital producers not only concentrate on (C)

(advertising / advertise ) their goods or services but also

reflect on the values and movements they endorse,
guaranteeing that their material corresponds with their

societal and ecological tenets.

@ has - what - advertise
@ have - that - advertising
® has - what - advertising
@ has - that - advertising
(® have - what - advertise
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Social and ecological accountability has become a
progressively (a) negligible moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters (b) increases, many
digital producers are being urged to contemplate the (c)
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an (d) obligation to utilize
that medium for beneficial transformation. For instance,
advocating for ecologically viable goods or backing
movements linked to fairness and justice can help

increase awareness and (e) foster significant societal

impact.

@ (a) @ (b)
® (o) @ (@
® (o)
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Social and ecological accountability has become a

progressively (A) (significant /trivial ) moral factor for

digital producers. Digital producers possess a medium

that can affect their viewers' perspectives and actions,

and they have an (B) (obligation /option ) to utilize

that medium for beneficial transformation. Moral digital
producers not only concentrate on advertising their
goods or services but also reflect on the values

and movements they endorse, guaranteeing that their

material (C) (corresponds / conflicts ) with their societal

and ecological tenets.

@ significant - option - corresponds

® trivial - obligation - conflicts

® significant - option - conflicts

@ significant - obligation - corresponds
® trivial - option - corresponds
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an obligation to utilize

that medium for For

instance, advocating for ecologically viable goods or
backing movements linked to fairness and justice can
help increase awareness and foster significant societal

impact.

® temporary trend following

@ expanding their digital network
® increasing their popularity

@ personal financial gain

(® beneficial transformation

Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives and
actions. Therefore, ethical creators recognize that they

must

For instance, advocating for ecologically viable goods or
backing movements linked to fairness and justice can
help increase awareness and foster significant societal

impact.

® focus primarily on the commercial success of their
products

@ avoid controversial topics to maintain a neutral
perspective

® ignore the environmental consequences of their
digital activity

@ prioritize their own creative freedom over social
concerns

(® utilize that medium for beneficial transformation
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Social and ecological accountability has become

AT B - 242

a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases,

many digital producers are being wurged to

contemplate the wider influence of their output.
G

(A) Digital producers possess a medium that can affect
their viewers' perspectives and actions, and they
have an obligation to utilize that medium for
beneficial transformation.

(B) For instance, advocating for ecologically viable
goods or backing movements linked to fairness
and justice can help increase awareness and foster
significant societal impact.

(C) This involves tackling subjects like climate shifts,
social equity, and ethical consumption in their
material. These topics help align their work with

global ethical standards.

@ (4)-(©)-(®B)
® (©)-(4)-(®B)
® (B)-(0)-(4)

@ (B)-4)-(©)
@ (©)-(B)-(4)
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For instance, advocating for ecologically viable goods
or backing movements linked to fairness and justice
can help increase awareness and foster significant

societal impact.

Social and ecological accountability has become
a progressively significant moral factor for digital
producers. O As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. 2 This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. 3 Digital producers
possess a medium that can affect their viewers'
perspectives and actions, and they have an obligation
to utilize that medium for beneficial transformation.
@ Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse. ® This ensures
that their material corresponds with their societal and

ecological tenets.
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an obligation to utilize that
medium for beneficial transformation. For instance,
advocating for ecologically viable goods or backing
movements linked to fairness and justice can help
increase awareness and foster significant societal impact.
Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse, guaranteeing
that their material corresponds with their societal and

ecological tenets.

(D Content creators are encouraged to address global
issues such as climate change and social justice.

@ Advocating for sustainable products is one way for
creators to contribute to a positive social impact.
® The platform held by digital producers has the
power to shape the attitudes and behaviors of the

audience.

@ Ethical content creators prioritize their commercial
profit over their social and environmental
principles.

® Social and ecological responsibility is increasingly
recognized as a key ethical factor for content
creators.
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an obligation to utilize that
medium for beneficial transformation. For instance,
advocating for ecologically viable goods or backing
movements linked to fairness and justice can help
increase awareness and foster significant societal impact.
Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse, guaranteeing
that their material corresponds with their societal and

ecological tenets.

(O The necessity of digital producers' social and
ecological responsibility

@ Challenges in addressing climate change through
online content

® The negative impact of social media on audience
behavior

@ The history of environmental movements in digital
media

® Strategies for digital producers to increase their
commercial revenue
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. @ As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. @ This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. 3 Indeed, the rapid
advancement of digital editing software has allowed
creators to produce high-quality visual effects more
efficiently. @ Digital producers possess a medium that
can affect their viewers' perspectives and actions, and
they have an obligation to utilize that medium for
beneficial transformation. G For instance, advocating for
ecologically viable goods or backing movements linked
to fairness and justice can help increase awareness and

foster significant societal impact.
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an obligation to utilize that
medium for beneficial transformation. For instance,
advocating for ecologically viable goods or backing
movements linked to fairness and justice can help
increase awareness and foster significant societal impact.
Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse, guaranteeing
that their material corresponds with their societal and

ecological tenets.

Digital producers are increasingly expected to
use their (A) to address global issues,
ensuring their content aligns with ethical (B)

for positive social impact.

® anonymity - standards
@ influence - principles
® creativity - profits

@ authority - regulations
® background - traditions
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an obligation to utilize that
medium for beneficial transformation. For instance,
advocating for ecologically viable goods or backing
movements linked to fairness and justice can help
increase awareness and foster significant societal impact.
Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse, guaranteeing
that their material corresponds with their societal and

ecological tenets.
87|
@ The importance of social responsibility for
creators is declining as global awareness grows.

(® Content creators should ignore climate change to
focus on entertaining their audience.

© Digital producers have the power to change how
their viewers think and act.

@ Ethical creators only focus on promoting their
own products without considering values.

©® Supporting causes related to equality can drive
meaningful social impact.

® Moral producers ensure their content matches
their social and environmental principles.

Addressing ethical consumerism is not part of a
content creator's responsibility.

® b d® ® ®0,6
® @ 0bd® ® 0,60
® ©,6,®
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Social and ecological accountability has become a
@ progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters increases, many
digital producers are being urged to contemplate the
wider influence of their output. This involves ®
tackling subjects like climate shifts, social equity, and
ethical consumption in their material. Digital producers
possess a medium that can © affect their viewers'
perspectives and actions, and they have an obligation @
utilizing that medium for beneficial transformation. For
instance, advocating for ecologically viable goods or ®
backing movements linked to fairness and justice can
help increase awareness and foster significant societal
impact. Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse, () guaranteeing

that their material corresponds with their societal and

ecological tenets.
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Social and ecological @ accountability has become
a progressively significant moral factor for digital
producers. As worldwide consciousness of societal,
ecological, and sustainability matters @ increases, many
digital producers are being urged to contemplate the ©
narrower influence of their output. This involves tackling
subjects like climate shifts, social equity, and ethical
consumption in their material. Digital producers possess
a medium that can affect their viewers' perspectives
and actions, and they have an obligation to @ utilize
that medium for beneficial transformation. For instance,
advocating for ecologically viable goods or backing
movements linked to fairness and justice can help
increase awareness and (© foster significant societal
impact. Moral digital producers not only concentrate on
advertising their goods or services but also reflect on
the values and movements they endorse, guaranteeing

that their material () contradicts with their societal and

ecological tenets.
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. Moral digital producers not only concentrate
on advertising their goods or services but also reflect
on the values and movements they endorse, ensuring
(1) what their material corresponds with their societal
and ecological tenets. Each creator must hold (2) him

accountable for the impact of their work.
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Social and ecological accountability has become
a progressively significant moral factor for digital
producers. As global awareness grows, creators are urged
to consider the broader (1)
They have an (2)

positive change, such as promoting sustainable products

to use their platform for

or supporting social justice.

of their work.
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Social and environmental responsibility has become an
increasingly important ethical consideration for content
creators. As global awareness grows, many content
creators are being called upon to consider the broader
impact of their work. This includes addressing topics
such as climate change, social justice, and ethical
consumerism in their content. Content creators have
a platform that can influence their audience’s attitudes
and behaviors, and they have a responsibility to use that

platform for positive change.
(creators ) (ethical ) (duty ) (influence )

(positive ) ('society )
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Social and ecological accountability has become

a progressively significant moral factor for digital

producers. As worldwide consciousness of societal,

ecological, and sustainability matters increases, many
digital producers are being urged to contemplate
the wider influence of their output. Moral digital
producers not only concentrate on advertising their
goods or services but also reflect on the values
and movements they endorse, guaranteeing that their
material corresponds with their societal and ecological

tenets.

Moral digital producers ensure their material (1)

with their societal and ecological (2)
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e @ Ethical content creators prioritize
their commercial profit over their social and
environmental principles.
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HY: @ The necessity of digital producers'
social and ecological responsibility
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DHEOk: Ethical content creators not only
focus on promoting their products but also
reflect on their values, guaranteeing that their
content aligns with their principles.
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DHEOL Content creators have an ethical
duty to use their influence for positive
changes in society.
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